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Call to proposals – Post-doctoral contract  - 
“Public Sentiments”  

 
Deadline for proposals: June 25th 2017 

 
A PSL Research University project headed by Prof. Eva Illouz (CESSP, EHESS) 

 
Description of the project and the position 
 
The CNRS is recruiting a post-doctoral researcher on the subject of “Public 
Sentiments” for a period of 12 months starting September 2017 as part of the PSL 
Research University project “Emodities”, headed by Prof. Eva Illouz (CESSP, EHESS).  
 
The selected post-doctoral researcher will be part of an interdisciplinary network working 
in collaboration with different member institutions of the PSL Research University. He or 
she will have the opportunity to exchange with scholars of diverse fields, in France and 
abroad, to organize workshops, seminars and conferences dedicated to the subject of 
public sentiments and present his or her work in them.  
 
Research project:  
 
This research program seeks to understand the role and the formation of public emotions 
and to study the ways in which technology, media and public space interact and generate 
public sentiments.  
The post-doctoral research project can follow up on one of the two proposed approaches 
to studying public sentiments, or, alternatively, make an original proposition not presented 
in this call.  
 
1. Public sentiments, politics and crisis 
 
Liberal polities display a paradox. They are fundamentally based on the assumption of 
rationality, that is, on the assumption that citizens must choose leaders according to their 
best interests and that the public sphere is the site of rational deliberation and debate. And 
yet modern polities are characterized by an extraordinary multitude of images, story 
telling and technologies that constantly generate and circulate emotions. As recent events 
worldwide further suggest, all democracies are never far from affect-saturated politics.  
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This requires an understanding of the ways in which media discourses, images, social 
networks, technologies and informal interactions contribute to the creation and contagion 
of public sentiments. This project will try to understand the formation of public sentiments 
as they are orchestrated by social media and media industries, either in conjunction or 
separately.  
Particular attention can be paid to 4 key public sentiments:  

1. Fear and its collateral emotions such as economic panic or anxiety 
2. Collective grief 
3. Resentment and its collateral accompanying emotions such as anger or rage 
4. Hope and pride  

 
Candidates from the disciplines of sociology, history or political science are preferred.  
 
2. Public sentiments, consumption, ‘moods’ and imagination 
 
The concept of public sentiments can also be observed in the case of ‘experiences’ and 
‘moods’ generated by a variety of industries, predominantly related to the spheres of 
leisure, art and design, industries that produce, sell and manage emotional moods. An 
emotional mood differs from an emotion proper because it is often aroused by sensory 
stimuli, is more diffuse, that is, less clearly valenced toward a specific and circumscribed 
object than an emotion, by the fact that it may contain a variety of affects that can coexist 
(e.g., a mood evoking at the same time relaxation and arousal).   
 
The ‘moods’ created by these industries are both public and personal sentiments, as they 
are defined on a collective and consensual basis, but, when consumed by the subject, are 
interpreted and completed through imagination and sensorial experience. Commodities 
that produce emotional moods are strongly anchored in imaginary anticipation and in 
bodily sensations during their experience. Emotional moods are thus induced by sensory 
events and help experience one’s individuality on a hedonic mode. 
 
This perspective can generate a number of questions, as: what are the imaginary spaces 
and scapes shaping consumer emotions? How is urban space conceived in emotional 
terms? How have different disciplines as technological and consumer design evolved to 
tap into emotions?   
 
These questions can be answered through any number of approaches or case studies, such 
as the history of design, aesthetics, or the sociology and history of consumption.  

 
Anticipated collaborations  
  
All PSL Research University projects support collaborations between the different PSL 
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academic institutions.  
 
The post-doctoral researcher will be encouraged to collaborate with different researchers 
inside the EHESS as well as with partner institutions that are members of PSL.  
 
Some possible collaborations will be:   
 
Thalim - UMR7172 (Théories et histoires des arts et des litteratures de la modernité 
sous tutelle du CNRS, de l'ENS et de l'Universite Sorbonne Nouvelle, Paris 3) – for 
studying the question of the role of emotions in artistic expression and specifically in 
literature.  
 
Irisso - UMR7170 (Institut de Recherches Interdisciplinaires en Sciences Sociales, 
CNRS and Paris Dauphine, Paris 9) – for studying interdisciplinary dialogue as it 
combines economics, political science, and media studies and particularly the study of the 
reception of mass circulated images and narratives.  
 
 École nationale supérieure des Arts Décoratifs (Arts Déco) ; l’École nationale des 
Beaux- Arts de Paris – for studying the question of art, design and commodities, the link 
between aesthetic objects or spaces and their capacity to generate.  
  
Paris School of Economics – for studying the frontier between economics and other 
social sciences, as history and sociology. 
 
 ENS (Ecole Normale Supérieure de Paris) - and in particular the group working on « 
Les sociabilités et la politisation aux époques modernes et contemporaines (l’histoire 
sociale, politique et culturelle des 19e et 20e siècles) »  

 
Supplementary information  
Start of contract September 2017 

Duration of contract  1 year 

Affiliation  CESSP-Centre européen de sociologie et de science 
politique 
UMR 8209 Université Paris-Panthéon-
Sorbonne/CNRS/EHESS 
CSE-EHESS, 54 Boulevard Raspail, 750006 Paris 

Remuneration (monthly net) Approximately 1900 euros  
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Contact  Public.sentiments@ehess.fr 
 

 
Requirements 
 
Applications can be submitted in either English or French.  
 

• The candidate must obtain a Phd degree by December 2017.  
• Good working knowledge of English is required. While research can be conducted 

in English, a good command of French is also necessary to be able to work in the 
French academic environment.  

 
The call is open to candidates of all disciplines.  

 
Procedure and schedule for applications 
 
The application is to be sent no later than June 25th 2017 both by email 
to public.sentiments@ehess.fr and by post to: 
 

CESSP-Centre européen de sociologie et de science politique 
EHESS, 54 Boulevard Raspail, 750006 Paris 

 
The application must include: 

• A post-doctoral project (between 1 to 5 pages) detailing the methodological and 
theoretical approaches as well as a proposed calendar for the execution of the 
proposed project; 

• A one page Curriculum Vitae; 
• Two letters of recommendation from permanent academic staff from recognized 

universities or an equivalent academic institution; 
• A certificate attesting the completion of a doctoral degree or a letter from the 

candidate’s advisor confirming a Phd will be obtained no later then December 
2017.  

 
A number of applications will be selected to present their projects in front of a jury, which 
will take place during the second week of July 2017 (to be confirmed). A Skype 
interview may be considered. The final result will be announced during the end of July 
2017 (to be confirmed).  

 


